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Presentation and history 

VETERNITY TODAY

Our mission 

Interview with Philippe Thomas 

A useful and committed group throughout 
the crisis

Key events of 2020

OUR OBJECTIVES AND ENGAGEMENTS 
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International Development
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OUR PERFORMANCES

Governance & shareholding

Financial results

Consolidated accounts 

Veternity Group was founded 
25 years ago, around an 
ethical and ground-breaking 

project: offering an alternative to 
rendering services and providing 
worthy and respectful after 
death care for pets. In 1995, 200 
veterinarians from the North of 
France joined forces to create 
a first crematory, operating 
on a co-operative model. Since 
then, Veternity has experienced 
multiple phases of growth, and 
has today a market share of 80% 
in France. The Group operates 
14 crematories in France, 5 in 
Germany, 1 in Belgium, 1 in 
Poland, 1 in Czech Republic. The 
Group nurtures international 
ambitions, particularly in North 
America where it operates 2 
crematories in Canada and 4 in 
the United States. Our ambition: 
to become the global reference in 
Pet Funeral Services. 

Veternity, from French 
SME to International 
Mid-cap company
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1995  2010 2015  2016  2019  2020  

A FOUNDING COMMITMENT 
TO RESPECTING ANIMALS

OUR FIRST STEPS AROUND 
THE WORLD

AN INCREASINGLY 
PERSONALISED SERVICE 

 DEEPENED ENGAGEMENT FOR 
THE DIGNITY OF DECEASED 
ANIMALS

SHARING OUR EXPERIENCE 
AND KNOW-HOW

In 1995, 200 veterinarians 
from the North of France 
joined forces and means 
to offer pet owners an 
alternative to rendering 
services, the only available 
option at the time for pet 
after death care.

Horse owners wished to access 
our Cremation Services for 
their equines. La Compagnie 
des Vétérinaires joined forces 
with associations such as ANIE 
et A.D.I.E.U to obtain changes 
to the French law. Our brand 
HORSIA was created.

With this experience, its 
expertise and veterinary 
DNA, the company exported 
its business model, first to 
Germany and then to other 
countries the following years, 
such as Poland, Belgium, the 
Czech Republic, Canada and 
the United States. 

Ever anxious to respond to 
the requests of pet owners, 
and to support them in their 
mourning, the company began 
to offer personalised funerals, 
allowing families to grieve 
and be present at the time of 
the cremation of their animal. 
Every year in France, 6,000 
families choose this service.

The company developed two 
new ways to pay tribute to our 
furry companions: Animorial, 
a virtual pet cemetery and 
memorial forests, allowing 
families to honour the memory 
of their companions. 

The company is pursuing its 
campaigning to ensure that 
from a legal point of view 
a pet’s body is no longer 
considered as waste.

Each year, the company works 
with nearly 30,000 pet health 
professionals in the world. 
As a historical partner of 
veterinarians and a specialist 
of pet funeral services, the 
company now offers in France 
a complimentary BtoC* offer 
characterised by a direct 
relationship with pet owners. 
This new French brand is called 
Esthima. 

Furthermore, to enhance the 
international orientation of the 
Group and assert its expertise 
in Pet Funeral Services, La 
Compagnie des Vétérinaires 
has become Veternity.

LAUNCH OF FUNERAL 
SERVICES FOR EQUINES

BIRTH OF PET FUNERAL SERVICES 

From La Compagnie 
des Vétérinaires to Veternity

*B2C: Business to Customer 
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Veternity  
Today

PART 1

From La Compagnie des 
Vétérinaires to Veternity, 
the business model we 
created 25 years ago has 
continuously evolved in 
response to the increasing 
importance placed on the 
role of pets in a family. 
Every day, our history and 
our experience show us 
the potential we have for 
growth. Our major strengths

help us grow this potential 
and deploy it across the 
world, as supporting 
mourning pet owners is at 
the core of our profession.  
We have reached decisive 
and symbolic turning points 
this year that project us 
towards the future. 
 

our passion for 
animals and our 

reliable know-how

FF

_ 7
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Our mission

As pet funeral service experts and specialists, 
we are continuously developing our offer 
to meet pet owners’ needs, in line with the 
growing importance pets have in European 
households and across the world.

We will continue innovating to offer ever 
more worthy, personalised services which are 
respectful of people and the environment. 

More than a commitment, we campaign to 
promote and change animals’ legal status 
after their death.  We wish Veternity to become 
the world leader of pet funeral services and 
beyond this, a pioneer in pet after death care, 
in line with families’ expectations.

Passion 
Our passion for animals 
gives true meaning 
to our profession. We 
take the greatest care 
in organising funeral 
services with empathy 
and consideration.

Ethics
Our group was founded 
by veterinarians: their 
professional ethics 
are part of our DNA. 
Veterinarians are our 
privileged partners and 
we share with them the 
conviction that respect for 
animals must be extended 
beyond their life.

Respect 
Our actions and decisions 
are made with respect to 
our surrounding world. 
We consider the potential 
impacts each of our 
actions may have on our 
stakeholders and on the 
environment.

25 years
of expertise in pet after death care

A group founded by 

200
veterinarians

453
employees

2 200
veterinarians shareholders

VETERNITY 
KEY FIGURES 

Leader

in Europe

Present in  

 

45 M€ 
of Turnover

+8%
VS the previous year

3
professions

Funeral services for pets 
Clinical waste management 

Digital solutions for veterinary structures 

7 

countries

Provide all families with worthy and respectful funeral services 
for their pets. 

OUR VALUES 

_ 9
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Our DNA is deeply 

rooted in our 
veterinary history 
and our eyes fixed 

on the future.
 

1 / How would you describe 
Veternity Group today ?

Our group is 25 years old. We 
were a French SME* and we are 
now an international ISE*, we are 
a world leader built around an 
ethical project. I am extremely 
proud to see what we have built 
and where we are going. Our DNA 
is deeply rooted in our veterinary 
history and our eyes fixed on the 
future. I wish to share this success 
with all our passionate and 
committed colleagues throughout 
the world as well as with our 
shareholders,  who, since the 
beginning, have believed in our 
project’s strong values and in our 
ambitions. 

2 /The group has adopted a 
new identity. why ? 

We are now called VETERNITY, 
it is a sign of our undeniable 
international development and 
dimension, with an Anglo-Saxon 
touch. We are turning over a new 
leaf, the leaf of La Compagnie 
des Vétérinaires. However, we 
shall never forget that thanks 
to French veterinarians, an 
alternative to rendering services 
was imposed in France. We shall 
never forget that ethics has 
been a major stake since the 
very beginning. We shall never 
forget that our partnership with 
veterinarians is our strength. 
With this new identity our 
veterinary DNA is ingrained for 
eternity.

3 / How would you evaluate 
2020 ?

Since 2018 and the entry of CME 
(Crédit Mutuel Equity) into our 
capital, we have accelerated 
our development, we are now 
operating in seven countries. 
However, because of the health 
crisis, this year has been very 

special, difficult, and we have 
learned a lot. After being worried 
at first, we were able to react and 
adapt to the new constraints. Our 
teams reacted brilliantly, and I 
thank them for their commitment. 
We were able to control our 
operating costs and maintain 
our results. We have adapted to 
the new international context 
and our model has proved its 
resilience. Even more so : in this 
context, our activities in Europe 
have performed extremely well 
and we have continued and even 
accelerated our international 
development. For the first time in 
its history, Veternity  is present in 
the USA! An incredible potential 
for growth in the biggest global 
market.

4 / Veternity group is also 
engaged in non-financial 
projects. What have been the 
major breakthroughs this 
year?

The reason we are seeking to 
expand to other countries and 
markets is to establish our 
specific model, as a responsible 
company and as a partner of 
veterinarians. We are aiming 
for cleaner logistics operations, 
a more responsible cremation 
offer and an activity ever more 
respectful of the environment. 
By making our engagements 
more visible, we wish to reassure 
our customers in all countries, 
we are working on the B Corp 
certification to be recognized as 
a responsible and trustworthy 
company. We wish to propose 
quality services for mourning 
pet owners and a strong and 
committed partnership with 
veterinarians based on these 
essential values. Our ability 
to innovate to meet new CSR*  
stakes will be our main focus 
tomorrow and will help us 

differentiate ourselves.

5/ How about Veternity 
tomorrow? 
Every single day I realize how 
much our colleagues, investors 
and partners are interested in 
our project. The message we 
carry is meaningful. Animal 
wellbeing is increasingly 
important for our families and 
our society.  Today we have 
a real social role. Our unique 
know how and our expertise in 
pet funeral services together 
with our environmental projects 
contribute to our development 
and to achieving our ambition. 
Thanks to our transformation, the 
deployment of our model, and 
the arrival of a new investor, we 
are targeting 100 M€ of turnover 
in 2021, our presence in more 
than 10 countries and an ever 
more strategic partnership with 
veterinarians.

Philippe Thomas, 
CEO Veternity 
Veterinarian 

INTERVIEW WITH

*SME: Small and Medium Enterprise
*ISE: Intermediate Sized Enterprise
*CSR: Corporate Social Responsibility

The success 
story is in 

motion!
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A useful & committed group 
during the crisis

The COVID-19 health crisis has impacted the entire global economy 
and stopped many sectors. Veternity’s activity was hit during the 
first lockdown, however stable results demonstrated how resilient 
our model is. This good news was made possible because of the 
unique nature of our group, both BtoB* and BtoC*, and most of 
all because our co-workers are extremely committed.  

Thank you to our 453 colleagues around the world, 
who showed their support and commitment by 
making sure our pet funeral services could continue 
to be provided to owners and partners during the 
health crisis. In recognition of their engagement 
and unwavering support, Veternity employees 
whether from the head office or the cremation 
sites, in France or abroad, all received a bonus. 

Thanks ! We were able to react quickly 
and decisively to the COVID-19 

crisis: we were able to 
implement specific measures 

and health protocols in 
our cremation centres. 

Our colleagues and clients’ 
safety was at the heart of our 
preoccupations from the very 

first lockdown. Our teams 
were reassured, they showed 

support and exceptional 
commitment. Humans and 

Cohesion are founding values 
for Veternity. 

Blandine Mazières, 
 HRD Veternity

FROM PHYSICAL TO DIGITAL, SEAMLESSLY 
Overnight, and just like in every corner of the world, our 
teams, mainly the administrative teams started working 
100% of the time from home. Reactivity and adaptability of 
our IT team enabled us to implement a seamless transition. 
Congratulations! 

WHEN ADAPTATION BECOMES INNOVATION 
During the first lockdown, our Esthima sales 
representatives had to stop visiting veterinary clinics. 
This unknown situation triggered the need for the 
development of a digital tool enabling commercial video 
conferences. Our digital subsidiary Digivet actively 
developed a tool for our commercial teams. This 
innovation, stemming from a crisis, is now used on a daily 
basis by our sales teams.

PETS FUNERAL SERVICES: USEFUL AND ESSENTIAL 
The health crisis helped us demonstrate and remind 
veterinarians and pet owners how useful our profession is. 
We were able to provide our services throughout all our sites.  
We quickly adapted to a “test and learn“ process, we set up 
the necessary measures, especially for the customers coming 
to our sites, and rigorous procedures for the safety of our 
colleagues and customers. 

*B2B / B2C: Business to Business / Business to Customer 
*IT: Information Technology
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Key events
Opening up of a 
second distribution 
channel in France, 
continuation of our 
development in 
Europe, deployment 
of our model in North 
America, setting up 
of a CSR strategy 
(Corporate Social 
Responsibility) … 
focus on this unusual 
year’s key events, 
at the service of 
veterinarians and 
customers across the 
world!  

LA COMPAGNIE 
DES VÉTÉRINAIRES 

BECOMES VETERNITY
 

To reassert our know-how 
and the privileged bond we 
have with health professionals 
while reinforcing our 
international presence, La 
Compagnie des Vétérinaires 
has adopted a new corporate 
identity:  Veternity. In line with 
our new strategy,  this brand 
name reflects our mission, our 
vision and the values we have 
as a major stakeholder in pet 
funeral services on a global 
scale.  

The chosen design conveys 
rigor and generosity, the 
subtle symbol of dawn over 
the horizon projects our group 
towards the future by giving 
a perspective of peacefulness 
and safety. More than ever 
partners of veterinarians, in 
France and internationally, we 
wish to reassert our DNA to 
build the pet funeral services 
world leader while placing 
ethics at the centre of our 
development.

BCORP  OBJECTIVE : 
CERTIFICATION IN 2023 
B Corp is a certification granted to companies 
meeting societal, environmental and governance 
requirements, as well as transparency towards 
the public. We are committed to this approach 
because this renowned  label would be another 
pledge of legitimacy in the various actions that 
we carry out and a guarantee of our respect for 
the original values   of the group.

Depuis le 1er juin 2020, le 
groupe compte un cinquième 
crématorium en Allemagne 
avec l’acquisition sous la 
marque Cremare d’un centre à 
Erolzheim. 2ème marché pour 
le groupe, l’Allemagne connaît 
un développement très fort 
avec pour objectif de mailler 
l’ensemble du territoire. Avec 
des négociations avancées pour 
l’acquisition de 2 crématoriums 
supplémentaires, Veternity vise 
l’implantation de 10 à 12 centres 
Outre-Rhin d’ici 4 ans. 

UN 5ÈME CENTRE  
EN ALLEMAGNE

Following the creation of our 
subsidiary in Canada and the 
development of our facilities in 
Montreal and Ottawa, Veternity 
Group has officially been 
present in the United States of 
America since the 31st of July 
2020. In spite of the crisis and 
the lockdown we succeeded 
in finalising the purchase of 
4 PWW (Paws Whiskers and 
Wags) crematories in Georgia 
and North Carolina. These are a 
strong and stable starting point 
for our development and we are 
already studying how to expand 
our model to the surrounding 
states. 

The outside signage 
located at the 
entrance of our 
crematories is also 
changing, our brand 
Esthima is now 
highlighted, these 
new signs assert our 
activity: pet funeral 
services.  Special 
displays have been 
implemented to 
show funeral items. 

A fifth centre in 
Germany

The group has been the owner 
of a fifth crematory in Germany 
since the 1st of June 2020 after the 
acquisition of a centre in Erolzeim 
endorsed by Cremare. Second 
market for the group, Germany has 
experienced a strong development 
and its objective is to cover the 
whole territory. Veternity has 
reached advanced stages in a 
negotiation for the acquisition of 
two additional crematories and is 
also planning to set up 10 to 12 new 
centres in Germany over the next 
four years.  VETERNITY DETERMINED 

TO CONQUER THE UNITED 
STATES

FOCUS ON A EUROPEAN NETWORK OF 
FUNERAL AGENCIES
Supporting mourning families is at the heart of all of the services proposed by the 
brands belonging to Veternity. The new and innovative model deployed by the group 
combines the specific know-how of animal crematoriums with funeral agencies 
located in town centres. Places of proximity, support, advice, remembrance today 
in Europe and tomorrow across the world. Following the opening of several funeral 
agencies in Germany, France inaugurated its first Esthima funeral agency near Lyon, in 
Decines-Charpieu in 2019.  Since then, this model has spread across Europe: 2020 saw 
the opening of the first satellite agencies in Waterloo, Belgium, and in Poland with a 
first implementation in Warsaw. 

IN FRANCE : LAUNCH AND 
DEPLOYMENT OF THE BRAND 
ESTHIMA
The launch of our brand Esthima is based on 25 
years of expertise and is a powerful symbol of 
the transformation of the Group. This new offer 
reflects our ambition to become a pioneering 
leader in pet funeral services by satisfying 
new societal expectations and environmental 
demands. The transformation of our model 
requires changes to our processes, our tools 
and major investments.    

Officially launched on November 2nd 2020,  
the deployment of the offer will be staggered 
over the next two years through meetings with 
veterinarians and a national communication 
campaign for the public. Our objective : to 
promote pet funeral services and the Esthima 
offer to all pet owners. 

Our Esthima Crematory in Etampes, near Paris, opened to 
professionals and individuals in 2019 after being completely rebuilt 
and redesigned. 3 funeral rooms, a memorial garden of about 2000 m², 
the latest technologies for high filtration of our furnaces … its surface 
area and the amount invested in its  equipment make it the biggest 
crematorium in Europe. In a few months, it will also offer funeral 
services for equines, thanks to our Horsia brand and will be the only 
service to offer a space for owners to pay a last tribute to their horse.

A NEW ESTHIMA SITE, 

THE BIGGEST IN EUROPE
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Our 
objectives and 
commitments 

PART 2

Deploying our new BtoC 
model in France, launching 
an ever more respectful 
and personalised business 
model, conqueringnew 
markets, among the 
biggest ones in the world, 
developing an ambitious 
and coherent CSR strategy, 
accompanying our talents 
and helping them grow, 
carrying out our digital 
transition to be part of the 
world of tomorrow…  

Strong, asserted 
commitments to be THE 
reference on a global scale. 

Veternity sets 
ambitious goals

DD

_ 1
7



_ ANNUAL REPORT VETERNITY 2019-2020

_ 1
9

Ethics & 
proximity 

Veternity has transformed 
its historical profession of 
“pet cremation “ into “pet 
funeral fervices” proposing 
a wide range of products 
and services dedicated 
to pets. Transparency, 
ethics, and proximity are 
the foundations of the 
Group’s business model, 
from collecting the bodies 
from the veterinary clinic 
until to welcoming  families 
to our centres and funeral 
agencies.  

Our company was created in 1995 when 
a group of veterinarians wished to find 
an alternative to rendering services, the 
only option at the time. This new service 
would be more respectful of animal bodies 
and their owner’s grief.  From the first 
crematory in Beauvois-en-Cambrésis to 
allowing owners to collect the ashes of their 
animal and letting them pay a last tribute, 
the Veternity business model was built in 
line with social evolutions and pet owner’s 
expectations. The Group would like to go 
even further. 

Since February 17th 2015, pets have  been 
officially recognized by French Law as a 
“sentient beings” (able to perceive and feel 
things) and not as  “chattel”. However, after 
death, the remains are legally considered 
“waste”. Veternity is currently campaigning 
to change the European Law concerning the 
status of the animal after its death.

 VETERNITY AN ETHICAL PROJECT AND A COMMITTED GROUP

VETERNITY, PARTNER OF VETERINARIANS

Across the world pet health professionals 
are our partners, relays, and advisors. The 
market is mainly BtoC in Europe and North 
America (with however some exclusive 
partnerships with major clinics). In France, 
the brand Esthima is based on a historical 
partnership with veterinarians.  The brand 
has launched a new service meant for 
veterinary professionals: we manage all 
aspects of pet after death care.

Better quality collection of pets, shorter 
deadlines, support for families at each 
step, these are major breakthroughs of this 
new model. The veterinarian provides care 
and support to pet owners when their pet 
passes, we then take over to assist each 
owner in choosing the best service for 
their pet and we are present at each step 
of the process. Complementary and clearly 
defined, our respective roles are perfectly 
in tune, with transparency, respectful of 
families and their furry companion.
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Central in the lives of North 
Americans, pets are increasingly 
important  in France and in 
Europe. This is why Veternity 
group has launched Esthima in 
France: a personalised funeral 
offer for families who do not call 
upon their vet when their furry 
companion passes away. With 
an  80% market share in France, 
Esthima offers an innovative 
service based on active listening, 
advice, and transparency.  

ESTHIMA, PET FUNERAL SERVICE FOR OWNERS OF TODAY

REMODELLED CREMATORY INTERIOR DESIGN to develop 
spaces dedicated to mourning. 

6000 
families each year 

with a private 
cremation service.

DEPLOYMENT OF NEW TRACKING 
SOFTWARE IN REAL TIME, to inform 
owners about the different steps of 
the funeral service.

AN OPTIMISED 
INTERNET SITE with 

a presentation of the 
different services and 

prices, and the quotation 
online. 

CREATION OF GUIDELINES, related 
to pet funeral services, identical 
in each centre and agency as well 
as a work outfit to project a more 
professional image.

Esthima provides 
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PROXIMITY, TRUMP CARD OF 
VETERNITY BUSINESS MODEL

Veternity’s principal ambition everywhere 
it operates, is to reduce distances between 
pet owners and funeral service facilities. 
In Europe, the business model is based 
on covering the whole  territory with new 
constructions or acquisitions of crematories 
on the outskirts of cities, and the creation of 
funeral agencies near city centers.  This model 
is particularly well developed in Germany with 
6 crematories and 5 funeral agencies.  The 
development of this model is accelerating in 
Europe with new openings in Belgium and in 
Poland, and more specifically in France with 
the inauguration of our funeral agency in 
Decines and other openings planned in 2021 
in Lille (Seclin in February 2021) and in the 
Paris area (Neuilly in March and Vincennes in 
April).  Other deployments of funeral agencies 
are planned in major cities by 2022 -2023. 
Esthima is also launching a new service, pet 
bodies can be collected directly from the pet 
owners’ homes. The first test is currently being 
carried out in Lyon before a development in 
Lille and Paris in 2021. 

NEW GENERATION ESTHIMA 
CENTRE, LET’S GO! 

In France, Veternity has acquired a 
plot in Gardanne (13) to build the 
flagship Crematory of the group. 
More open, planned as a serene and 
peaceful living space, it has been 
designed to be as welcoming as 
possible for pet owners. This site will 
also have the least environmental 
impact possible. 

The first steps have been taken: the 
land bought, plans validated, fauna 
and flora studied. Beginning of the 
works in 2021 ! 

1 
person out of  

2 
would like to 

organise a funeral 
ceremony for their 

pet

A similar study is 
planned in Poland 

in 2021

Our Ambition is to bring pet 
owners closer to Esthima’s 
services, by multiplying 
points of contact. We aim 
to be a maximum of 30 to 
40 minutes away from our 
customers, either directly or 
via our relays. s ».

David Buisset,  
Director Esthima France

WAMIZ AND 
ESTHIMA STUDY  

OCTOBER 2020 

Today, in France 

55%
of French people 

declare being ready 
to cremate their pet

For

82%
of pet owners, their 
pet is a member of 

the family 

For

89%
 the death of a pet 
was as difficult as 
losing next of kin
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FRANCE
14 crematories

1 funeral agency

Head office of 
the holding in 
Villeneuve 
d’Ascq

289 
employees

CANADA
2 crematories 

Head office in 
Montréal 

10
employees

GERMANY
5 crematories

 4 funeral agencies

European head 
office (without 
France) in 
Dusseldorf 

61 
employees

USA
4 crematories 

38
employees

BELGIUM
1 crematory

1 funeral agency

5
employees

POLAND
1 crematory  

1 funeral agency

10 
employees

EUROPEUSA

CANADA

Present in

7
countries

International 
development

In 25 years Veternity has 
experienced an increasing 
success and is continuing 
its international expansion. 
P r e s e n t  i n  5  E u r o p e a n 
countries, and operating nearly 
40 crematories and funeral 
agencies, the Group has the 
ambition to develop in North 
America. Veternity has been 
present in Canada since 2019 
and began operating in the US 
in 2020.

Objective: 20 
agencies and 12 
crematories by 
2026 

Objective : 10 to 
12 crematories in 
Germany in the next 
3 to 4 years with 2 
or 3 agencies per 
crematory in large 
urban areas

Objective : 
4 agencies in 
the next 3 to 4 
years and 2 to 3 
crematories

Objective : 5 
to 6 agencies + 
1 crematory in 
Warsaw this year / 
3 max

CZECH REPUBLIC 
1 crematory

6
employees

Objective : 
opening of 7 
agencies by 2026

Objective : 4 
agencies and 7 
crematories in the 
next few years

The Pet Funeral Company
VETERNITY
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VETERNITY ON THE BIGGEST GLOBAL 
MARKET: THE USA ! 
With the construction of a crematory in 
Chambly and the acquisition of another 
in Rigaud, The Canadian subsidiary of the 
Group has reinforced its position on the 
market closer to Montreal. 

We are now covering this vast territory all 
the way to Ottawa with the acquisition of 
the company Resting Paws on June 30th  
2020. We are also carrying out surveys to 
acquire new structures and open the first 
funeral agencies on that continent. This 
incursion into North America has enabled 
us to prepare our presence in the United 
States where perspectives are numerous 
for us as experts in pet funeral services. On 
July 31st  2020 we became owners of our 
first 4 crematories in the South, in Georgia 
and North Carolina, the biggest acquisition 
of the Group today !  Our teams have also 
reinforced their positions with veterinarians 
via an exclusive partnership with the 
veterinary clinic group Banfield one of the 
biggest in the territory. 

HORSIA, GALLOPING TOWARDS THE 
INTERNATIONAL MARKET!

This brand was launched in 2010.  Horsia 
proposes funeral services for equines, 
and is the only actor on the market 
proposing an alternative to rendering for 
horses, ponies, and donkeys. Horsia has 
developed a real expertise in the field 
and has made investments adapted to 
the size of these animals, with the help of 
Esthima’s services. 

The brand is present in France,  Belgium 
and Germany and is experiencing a major 
growth. The group is planning numerous 
projects in Canada and in the United 
States. Jocelyn Mason (veterinarian) has 
just been recruited and is 100% dedicated 
to the development of Horsia in North 
America. 

THE EUROPEAN EXPANSION CONTINUES !

Five countries today, around 10 tomorrow … Veternity 
is gaining a stronger foothold in Europe. The group 
has reinforced its presence in Germany, Poland, and 
Belgium (centres and funeral agencies). The group is 
also targeting new markets via successfully completed  
or ongoing negotiations, for acquisitions aiming at 
reinforcing the Eastern Europe area. 

Portugal, Spain and Italy are also countries where the 
group wishes to be present through partnerships with 
local stakeholders who share our values. 

The opening of our agency in 
Warsaw is the first experience 
of its kind, we test, we learn, 
and we are planning to open 
other agencies in the near 
future. The Group’s intensified 
presence in Eastern Europe 
will help share commercial and 
human experiences between 
our different entities and will 
allow the public to learn of the 
existence of our services, that 
is the possibility of saying a last 
goodbye thanks to pet funeral 
services which are respectful and 
complete. Anna Winter, 

Director of Poland and responsible 
for development in Eastern Europe 

NUMBER OF SERVICES PER COUNTRY 

1 316  in France 

150 in Belgium

136 in Germany 

Funeral room - Rigaud (Canada)

Project of a new building (Chambly - Canada)

Reception family - Samsara Eternity (Belgium) Funeral products - Cremare (Germany)

for the fiscal year oct 2019-oct 2020
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Responsability
Veternity is formalising and structuring 
its CSR* policy, by relying on existing 
local and best practices, in France 
and internationally, and on B Corp 
Certification specific obligations. 
Objective: develop the activity in a 
responsible manner, respectful of Men 
and the environment everywhere in the 
World. 

LANDSCAPING 
 
When establishing a new centre, Veternity ensures that 
each building blends in perfectly with its surroundings. 
Landscaping around our crematories contributes to a quiet 
and peaceful atmosphere and revegetation of the land. For 
instance, half of our site in Etampes is composed of large green 
spaces fostering biodiversity and facilitating infiltration of 
rainwater (thus contributing to flood prevention). This site is 
also equipped with a charging station for electric vehicles and 
bike racks to promote more sustainable means of transport. 

ENERGY

Some sites are equipped with solar panels, for 
instance our crematory in Soignies Belgium 
(40 modules). As part of its CSR strategy, the 
company has launched an ambitious carbon 
footprint programme for all its sites in France 
and has planned to measure and decrease its 
greenhouse gas emissions.

PRODUCTS AND SERVICES

The company offers a range of sustainable urns, some made 
in France. The cremains from our “référence” cremation 
service are returned to the owner in a scattering urn, made 
from recycled cardboard. 
As part of its continuous improvement approach, Veternity 
is working with a specialised agency to carry out a full 
Lifecycle analysis of its different cremation services, in 
order to detect and reduce the most critical environmental 
impacts. 

CLINICAL WASTE COLLECTION  

The veterinarian sector directly generates a lot 
of clinical and breeding waste. With Cyclavet, we 
guarantee professionals a responsible disposal of 
their waste. For instance, they benefit from specific 
waste sorting on site to increase recycling and limit 
resources.

MEMORIAL FOREST 

Veternity is currently carrying out tests to demonstrate 
the virtues of the spreading of ashes on forest grounds. 
We wish to create memorial forests and provide families 
with a peaceful area where they could pay their respects, or 
simply allow them to identify the special spot where their 
companion’s ashes have been scattered. These forests are 
immense carbon sinks.

WASHING WATER TREATMENT 
 
Our used process water is collected and UV treated before 
being discharged into specific pipes. Several sites use 
rainwater to wash van and truck floors. 

This year we renewed our 
partnership with the INRAE* to 

offer pet owners a respectful 
and green solution for 

scattering ashes. The study 
started four years ago and 

is currently being finalised. 
The first results show that 

the calcium and phosphorus 
contained in ashes are 

beneficial for trees, their 
growth and helps increase 

their defenses. A new pathway 
lies ahead of us with the 

acquisition of woodlands and 
the concretisation of this 

important project. 

Marc Jobez,
Director of Vet Affairs and 

Regulation

Esthima Crematory - Pologne

HIGH FILTRATION OF FURNACES 
 
Our large capacity cremation chambers are equipped 
with smoke filtration systems. We will soon also equip our 
smaller cremation chambers. 

*CSR: Corporate Social Responsability *INRAE: Institut National de Recherche pour l’Agriculture 
et l’Environnement.

VETERNITY : ENVIRONMENTALLY RESPONSIBLE 
PET FUNERAL SERVICES OFFER 

Veternity group has developed its activity through the 
years paying attention to its impact on the environment. 
In 2020 our company’s CSR project is being structured 
through the offer of responsible pet funeral service across 
our entire value chain.  
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CYCLAVET, PARTNER OF VETERINARY 
PROFESSIONS TO PROTECT THE ENVIRONMENT

At the heart of Veternity, Cyclavet has built a waste 
collection channel for veterinary clinics. 
8 agents collect veterinary waste from 80% of French 
veterinary clinics across the territory, following 
regulatory frequencies. 

In 2020, Cyclavet accelerated its digitization (waste 
tracking software, creation of a professional space on 
line,  communication about information concerning 
waste regulation) and customer relation portal.  Cyclavet 
also launched a new website, monthly newsletters and 
a blog and is now 100% digital in its communication. 
This business unit, via its director Anne Peschler, 
promotes environmental awareness in the Vet world, 
through pedagogical video capsules posted on social 
networks. In 2021, the unit will also develop training 
sessions for its clients and colleagues, on the subject 
of regulations.  

Partner of 4 800 veterinary clinics 
in France 

52 000 containers and barrels 
collected

360 tons of veterinary waste and 
eliminated through sustainable 

networks = equivalent to the 
household waste production of 1 

inhabitant in France for 1 000 years

READY FOR B CORP! 

In 2020, Veternity group set up an international CSR 
Department and reinforced its strategic expertise via the 
recruitment of a CSR manager Elizabeth Dinsdale, who 
onboarded the company in September. Her objective: 
provide the Group with a solid CSR plan to strengthen the 
Group’s responsibility and obtain the B Corp certification 
in 2023 for France and Belgium. The other countries of the 
Group will follow. Today this very demanding and regulated 
process enables us to structure our action plans, following 
the five sections of the certification: governance, colleagues, 
community, environment and customers. 
A concrete kick off this year with the assessment of the 
Group’s carbon footprint and products and services lifecycle 
analysis with the help of an external  research office.

ALL COMMITTED  FOR A MORE ETHICAL 
AND RESPONSIBLE ACTIVITY

The key to success is based on the commitment of 
our teams in this virtuous transformation.  The CSR 
team is currently working to raise awareness, first in 
France, through an innovative training programme: 
using a chatbot “Doog”, delivering mini daily modules, 
lasting between three and f ive minutes, about  
the importance of CSR for the Group, but also for 
everyone’s life. The employees have been involved 
in the creation of a Group ethical charter. Co-built 
with each profession’s representatives and with each 
country, this charter transforms Veternity’s values 
into concrete commitments for all our stakeholders.

Our commitment to a 
more responsible way 

of working  is coherent 
with the origins of the 

Group to offer an ethical 
alternative for pets after 

their deaths. Today we are 
accelerating the movement  

with an ambitious and 
structured plan, we are 

working to find the right 
balance between business 
efficiency, environmental 

commitment, and social 
equity.

Elizabeth Dinsdale,
CSR manager

FOCUS ON BEST PRACTICES IN FRANCE 
AND INTERNATIONAL 
 

In France the new Esthima business model 
is based on more responsible logistics with 
the development of a fleet of light vehicles 
to collect the bodies. This process is already 
operational in Gardanne, Château-Gaillard, 
Beauvois-en-Cambrésis and Guérande. The 
brand is going even further with the rental 
of electric vehicles, as early as 2021 for our 
town center agencies, with a priority for Lille, 
Lyon and the Paris area. Rainwater collection:  
16% of the water used in Josselin and 10% in 
Château-Gaillard is rain water. It is used to 
clean trucks and carts. This local initiative is to 
be praised,  shared and duplicated. In Belgium, 
Soignies, 40 modules of solar panels have been 
installed on the roof to develop renewable 
energy.  In Vimoutiers, the crematory has 
been equipped with a recycled sea container 
to be used as storage. The Veternity  group is 
a member of Réseau Alliances; a network of 
stakeholders engaged in a more responsible 
economy.

SOLIDARITY IN ACTION 

The group participates in community projects 
that are coherent with its mission, in order 
to reinforce its commitment with animals, 
their owners and veterinarians. Among 
our noteable actions this year: 8 000 free 
cremations (amounting to €260 000) proposed 
to veterinarians for pet owners facing financial 
hardship.

A check for €7 200 was donated to the guide 
dog associations in Paris, €1 was donated to 
the association for each paw print sold in our 
cremation centers. 

A special financial assistance was also provided 
to veterinarians who had suffered from storm 
Alex in September 2020.
Internationally, our teams partner with local 
associations dedicated to the protection of 
animals, for instance in Belgium. In Germany, 
Cremare develops projects involving Equine 
assisted therapy.

*CSR: Corporate Social Responsability
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Men & Women 

With about 30 recruitments this year, in 
France alone, the development of the Group 
must be supported by the acquisition of 
new talents and skills to reinforce the 
quality of our services. This initiative will 
continue in 2021, in line with the challenges 
of tomorrow: 

Digitization : recruitment of new team 
members for Digivet to accelerate Veternity’s 
transformation

Customer service : one of Veternity ’s 
priorities is to offer an even more premium 
and personalised service to customers. we 
will continue recruiting and training funeral 
hosts and hostesses, and advisors. We wish 
to develop their active listening skills and 
help them interact with grieving pet owners.

Growing talents, accompanying the 
changes in the profession, facilitating 
transformations, preparing the 
stakes of tomorrow: men and 
women,  their fulfilment and their 
safety are our number one priority.  
Veternity and its international human 
resources entity is being organized to 
instill  the spirit of Veternity  in each 
part of the company.

 ATTRACT NEW TALENTS

In France the launch of Esthima is a critical 
step for our teams.  This new model needs 
a complete transformation of our jobs and 
our tools.  This launch was carried out step 
by step and in a collaborative way. All the 
competencies of the group were invited to 
reflect on this transformation and its concrete 
application : the creation of working groups 
with site directors permitted to instill a real 
dynamic of experience sharing. An intermediate 
structure was implemented with the creation 
of two regional management structures, north 
and south, to adapt the organisation to the 
multiplication of physical points for customers 
on the territory. Organisation of a kickoff 
seminar in  Vannes, in September to present the 
whole project. Training for the site directors to 
help them present the project to their teams.

 LAUNCH OF ESTHIMA : A COLLABORATION

Team customer relationship - Cremare
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BIRTH OF THE GROUP’S HR 
DEPARTMENT

A network gathering HR* experts 
from different entities of the Group, 
Veternit y ’s international Human 
Resource Department is led by Blandine 
Mazières, who joined us in February 
2020. Her arrival is a powerful symbol, 
as the Group is willing to structure 
the French entity, core business, 
and reinforce the Human Resources 
department by giving it an international 
dimension. Objective: build Group HR 
policy, based on our values, respect 
ethics and passion , allowing each co-
worker to develop their talents at the 
service of our customers. 

CONTINUOUS IMPROVEMENT 
OF OUR PROCESSES AND 
WORKING CONDITIONS 

Each year we invest in bet ter 
ergonomic workplace designs as 
we are extremely attentive to the 
safety of our teams. In 2020 part of 
the R&D* budget was invested in the 
improvement of our processes for 
the benefit of our co-workers. Using 
body pouches and mortuary carts, 
or even the installation of the latest 
cremation chambers aim at reducing 
the loads carried by the staff and 
offer more flexibility when handling 
equipment. These measures are 
perfectly aligned with our objective 
of being more respectful of pets and 
their families. 

SUPPORT SKILLS 
ACQUISITION

The years 2018 - 2019 allowed us 
to develop the skills of Veternity’s 
employees (foreign languages, 
grief psychology…), this past year 
aimed at helping them understand 
and handle the profession ’s 
transformations resulting from the 
evolution of our business model. 
Veternity reinforces its training 
programmes with: 

Management training and a 
focus on how to conduct yearly 
appraisals, to support the new 
organisation and to reinforce 
management rituals, making our 
human development policies more 
consistent and coherent. 

Training dedicated to new tools, 
for instance new professional 
and customer relation softwares, 
training around customer relations, 
mainly in France, for funeral 
advisors in our customer centre. 

A NEW ORGANIZATION AT THE 
SERVICE OF AN INTERNATIONAL 
GROUP 

The acceleration of our development 
helped us to rethink the organisation 
of the group for more coherence and 
flexibility.  As a consequence, the holding 
with its international head office is 
located in Villeneuve d‘Ascq, near Lille, 
and focuses on the strategy and how to 
lead it. To complete the French teams, 
the group has also created 2 “continent “ 
head offices, they represent operational 
expertise hubs in subsidiaries.  Located 
in the North of Dusseldorf for Europe 
and in Montreal for North America, 
these two local head offices gather 
the support functions we need for our 
local developments: general manager, 
m a r ke t i n g ,  p u r c h a s i n g ,  H u m a n 
Resources, finance, and dedicated teams 
for Horsia.  

New CRM training of our teams in Beauvois-en-Cambrésis

*R&D: Research and Development
*HR: Human Resources
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Digitization
Along with our CSR* projects, the digital 
transformation of our group will be the 
major stake of our profitability and our 
development of tomorrow. A unique 
synergy between our IT department 
and Digivet, our business unit dedicated 
to digital solutions for veterinarians is 
preparing Veternity to access its digital 
mutation.

Growth of turnover 
in 2020

17%
+

increase of 39% to 42% 
on the software market share

 in France 

DIGIVET:  FIRST MARKETPLACE DEDICATED TO 
DIGITAL SOLUTIONS FOR VETERINARIANS 

DIGIVET is the leader of communication solutions for 
veterinary clinics with its brand Canopia-Vet and, one 
of the main stakeholders for appointment booking 
with 250 clinics equipped with Vetstoria. 

With www.digivet.fr, we have created the first 
marketplace in France dedicated to digital solutions 
for veterinary clinics, with more than 20 partners, 
among which, some complete our software 
ecosystem perfectly.

Last year was exciting with the launch of Vikee, a new 
generation SaaS*, more mobile and more efficient, it 
includes innovations such as the most complete clinic 
dashboard on the market. A range of more modern 
communication solutions for Canopia-Vet with totems 
and touch pads to complete traditional screens and 
interactive kiosks : these devices are now integrated 
with Vetocom, thanks to the Bienvenue application. 
Set up of new connected disinfectant gel stations, the 
1st on the veterinary market. 

DIGIVET, ACCELERATOR OF THE DIGITAL 
TRANSFORMATION OF VETERNITY GROUP  

With its experience of the marketplace and of CRM* 
with pet owners (appointment booking and vet -pocket 
application )  DIGIVET has become the internal provider 
of Veternity contributing to  its digital development 
on the  BtoC market. Agile and project management 
savvy, Digivet has gathered a pool of dynamic CRM, 
e-commerce and web-marketing  experts in Lyon. The 
BtoC platform is an ensemble of digital solutions and 
skills at the service of the French and German markets 
aiming to help them meet their BtoC transformation 
objectives. Among the proposed  solutions, a seamless 
digital customer journey with appointment booking 
and an online shop to bring the end customer, the 
owners of animals reaching the end of their life, closer 
to  our services. 

Digivet is evolving with the 
launch of its “Vet Pocket” 
application  dedicated 
to the veterinarian-pet 
owner relationship. This 
innovation completes our 
ecosystem,  and is now 
the most complete on the 
market for customers, 
before, during and after 
their visit at the vet clinic: 
from software to phygital 
in the waiting room

Hervé Basset, 
Director of Digivet

3 M€ of turnover 

40 
 employees 

ANIMORIAL: ESTHIMA VIRTUAL CEMETERY,  AT AN 
INTERNATIONAL SCALE

Inspired by Animorial Esthima, Veternity wishes to 
develop a unique and interactive virtual Cemetery 
on an international scale. Deployed on each market 
and adapted to local cultures, Animorial is a premium 
service, meeting pet owners’ needs across the world. A 
digital space and a memorial page conceived as a social 
network will allow pet owners to pay a last tribute to 
their furry companion… for eternity. 

 KEY FIGURES 

90% of pet owners keep 
a picture 

information from Esthima&Wamiz survey 
October 2020 

*CSR : Corporate Social Responsability
*SaaS : Software as a Service *B2C: Business to Customer

*CRM:  Customer Relationship Management
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Our 
performances

PART 3

In a year impacted by 
a global health crisis, 
Veternity group has 
been resilient and has 
even performed well. 8% 
growth, good profitability 
and a good progression 
of our turnover 
internationally show 
how resilient and well-
managed the model is. 

A watershed 
moment in the 
history of the 

group   

II

_ 3
9
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The governance 
With its 453 employees and a 2020  consolidated turnover of nearly 45 
M€,  the Group has set up an organisation and a governance adapted to 
our international intermediate sized enterprise.

Direction

François Dumoulin
Associate Director - CFO*

Philippe Thomas
CEO

Responsible for 
development in Europe 
(without France)

Responsible for development in 
North America

Eric Bulteux
Associate Director

Pierre-Yves Anglaret 
Associate Director

Shareholders
 The governance is comprised 
of IFA (Institute Français des 

Administrateurs) licenced and 
trained veterinarians , three 
independent administrators 
and representatives of the 
shareholders : investors, 

employees but also managers 
who belong to the management 

company.  

1993 2010 2011 2012 2013 2016 2017 2018      20192014

50,82 179,33(€) 200,00 216,47 255,81 454,20 453,20345,00 354,70 356,85

2015

453,20 505

2020 2021

522 In  2021 the indicative share value is 
€522. No dividend will be allocated 
this year. Indeed,  the net result 
being negative it would not be 
responsible to use our reserves 
while researching additional funds 
to accelerate our development. The 
arrival of a new investor will mean 
an increase of capital most probably 
impacting the share value and will 
compensate this absence of dividend.

Share Value 

€522 + 5%

Holding corporate securities (shares for 
instance) means three essential steps for the 
bearer: ways of holding the shares, the value, 
the  sale.

THE SALE:
In Veternity the sale of a share is defined by the Law 
(code de Commerce) and by the Articles of Association 
which stipulate that the shares can be freely 
transferable ;  meaning that the shareholder, abiding by 
the law, must find a buyer and agree on “the property 
and the price”, and if an agreement has been reached, 
the deal can take place by obtaining an authorization 
from the board. To facilitate these transactions and 
help the seller, La Compagnie des Vétérinaires has set 
up a system called “annual indicative value “, this value 
is decided each year by the board and then published 
in the annual business report . 

VALUE OF THE SHARE AND DIVIDEND:
The value creation of a company, hence its titles, can 
either accumulate in time (capitalization)  or may be 
distributed to shareholders overtime (distribution). 
Dividends and revaluation are two elements of the 
value creation.  It is a management choice by the 
General Assembly following a proposition by the 
governance board, mindful of the balance between 
keeping our shareholders loyal and the needs for 
funds.

SHAREHOLDING: 
Whether the securities are managed in a saving plan in 
share (ESP*) by their bank or directly by Veternity, all the 
shareholders and the number of shares they own are 
registered in our share ledger. 

VALUE AND LIQUIDITY: 
For many years, the board applied the Code de 
Commerce, and the indicative value was the patrimonial 
value. In 2016 the board, together with the help of 
an independent expert, introduced the notion of 
prospective and modified the calculation method 
by integrating a part of the future value. The main 
challenge remains the lack of liquidity of Veternity titles 
(La Compagnie des Veterinaires SA) , hence a discount 
of 30%, due to the small number of buyers and the low 
number of movements. The lack of liquidity is a real 
challenge for investors.

The executive committee is responsible for assisting corporate officers in 
their daily tasks. Its mission is to follow up operations and it has a key role in 

mergers and acquisitions.  

Executive committee 

David Buisset
Esthima France 
Director

Eric Bulteux
Associate director, 
responsible for 
development in Europe 
(without France)

François Dumoulin
Associate Director

Philippe Thomas
CEO

Pierre-Yves Anglaret
Associate director, 
responsible for development 
in North America

Anne Massart
Communication and CSR Director 

Blandine Mazières
Human Resources 
Director 

Hervé Basset, 
Digivet Director

SHAREHOLDING

*CFO : Chief Financial Officer
*ESP : Equity Savings Plan
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Financial results 2020

EBITDA*

6,3 
million euros with USA

 
App 6,2 million euros without USA 

GROUP TURNOVER 

45,1

_ RA VETERNITY 2019-2020

THE BALANCE SHEET

TURNOVER GROWTH

REVENUE BY BRAND

THE HUMAN CAPITAL

453 
individuals

France 

+ 8,38 %
Germany 

+ 35,78 %

Poland 

+ 679 %
Belgium 

+ 68 %

58,9 
M€ 

consolidated 
corresponds to the sum 
of the Group’s financial 

assets 

CYCLAVET 
1 160 786 €

HORSIA France 
1 319 010 €

CREMATIONS INTERNATIONAL SCOPE
5 710 810 €

VETERNITY France
(Esthima/Incinéris) 
33 356 844 € 

28,94 
M€

of equity 

8,79 
M€

of treasury

4,04 
M€

of net debt

Belgium                         745 781 €  
including Horsia          134 478 €

Germany                     4 388 774 €  
including Horsia          231 000 €

Poland                            186 922 €

Canada                           195 061 €

USA                                600 000 €

DIGIVET 
3 178 865 €

TOTAL 
45 132 043 €*

At September 30th 2020 the consolidated turnover 
of the group amounts to 44.5 million euros (without 
USA). 

The increase is 7.36 % in one year compared to  41 
477 million euros at 30/09/2019. the added value 
reaches 27 948 thousand euros id est 62.76% of the 
revenue and the EDITDA reaches 6.2 million euros 
(without USA) i.e. 13.9% of the revenue. 

The Group treasury settles at 8 793 K€ and the 
gross debt amounts to 12 823 K€. The net debt is 
12.65% of the equity.

*EBITDA: Earnings Before Interest Tax Depreciation and 

Amortisation

*outside the scope of consolidation 

million euros (with USA)

0.6 million euros for USA
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ACTIF 30/09/2020 30/09/2019

INTANGIBLE FIXED ASSETS 
Goodwill
Brands
Research and development costs
Concessions, patents and similar rights
Goodwill / customers 
Other intangible assets
Current intangible assets 
Advance payment and down payments (in tangible assets) 
TANGIBLE ASSETS
Land 
Constructions
Technical installations, plant and machinery, equipment and fixtures
Financial leases and assimilated contracts
Other tangible assets
Current tangible assets
Advance payment and down payments 
FINANCIAL FIXED ASSETS
Ownership interest
Debts receivable related to participating interests
Other financial fixed assets
Loans
Other financial assets
Liaison account, securities
INVESTMENTS IN ASSOCIATED COMPANIES

 
5 334 855 

29 
283 338 

2 488 526 
3 156 

418 608 
29 625

  
3 266 767 

10 866 302 
3 347 315 

 
2 107 490 
2 023 516 

 
  

6 027

448 121

 
5 054 035 

 
699 

328 611 
1 740 620  

88 646 
218 363 

 
  

2 749 104 
7 964 873 
2 977 570 

  
1 626 840 
4 082 279 

  
  

101
 
 
 

358 440

TOTAL FIXED ASSETS 30 623 675 27 190 181

STOCKS AND WORK IN PROGRESS 
Raw materials and supplies 
Current production of goods
Current production of services 
Semi-finished and finished products
Goods 
Payments on account on orders 
RECEIVABLES 
Trade debtors and related accounts 
Deferred tax assets
Other receivables
Unpaid called up share capital 
MISCELLANEOUS 
Short-term investment securities
Own shares 
Liquid assets 
ACCRUED INCOME AND PREPAID EXPENSES 
Accrued expenses 
Liaison accounts, securities
Liaison accounts, balance

 
612 698 

 
  

1 122 092
  

305 760 

6 013 361
1 026 890 
9 829 456

2 579 925

6 214 564

526 265
 

 
568 267 

 
  

1 083 583

211 006
 

4 504 786
1 034 801
3 440 444 

595 662

18 015 251

625 513
 

TOTAL CURRENT ASSETS 28 231 011 30 079 313
Liaison account, management entity 847

TOTAL ASSETS 58 854 686 57 270 341

PASSIF 30/09/2020 30/09/2019

CAPITAL AND RESERVES 
Capital
Premiums on shares issued, mergers, contributions
Revaluation reserve
Group revaluation reserve 
Legal reserve 
Statutory or contractual reserves 
Tax regulated reserves
Other reserves
Group reserves 
Currency rate adjustment
Profit or loss carried forward 
Profit or loss for the financial year
OTHERS
Investment subsidies
Treasury stock
Income from issues of non voting shares 
Conditional advances

 
8 494 560
8 124 217

 
 

471 908
 
 

5 418 975
6 646 893

90 507
 

-19 373
 
 

-285 828
 
 

 
8 494 560
8 124 217

 
 

370 241
 
 

3 776 642
5 849 761

13 776
-1 188 504
4 015 987

 
 

-24 750
 
 

SHAREHOLDERS EQUITY (GROUP SHARE) 28 941 859 29 431 930
MINORITY INTERESTS
Out-Group interest 
Out Group currency rate adjustement 
Out-group result 

 
168 507

  
-36 983

 
169 246

  
30 239

MINORITY INTERESTS 131 524 199 485
PROVISIONS FOR LIABILITIES AND CHARGES 
Provisions for pensions 
Provisions for pensions and other employment benefits 
Provisions for liabilities and charges
Provisions for litigations 

 
  

661 388
356 464  
 548 357

 
  

197 979
314 741  
 456 510

PROVISION FOR DEFERRED TAX 1 566 209 969 230
FINANCIAL DEBTS 
Convertible debenture loans 
Other debenture loans 
Loans and debts payable to credit institutions
Finance leasing
Miscellaneous financial debts and loans
SUPPLIERS
Suppliers and related accounts 
Suppliers for fixed assets and related accounts
ADJUSTMENT ACCOUNTS
Advanced payments received on orders in progress 
Tax debts 
Social debts
Other debts
Prepaid income
Liability currency rate adjustment
Liability rounding adjustment 

 
  

5 999 910
9 822 624

  
11 787

  
2 847 545 

301 907
 

270
2 547 268
4 202 651
1 507 139

973 991
 
2

 
  

5 999 910
9 919 360

  
4 368

  
2 333 043 

208 543
 

26 136
2 614 896
3 743 558

939 593
879 712

580
-3

TOTAL DEBTS 28 215 094 26 669 696
TOTAL LIABILITIES 58 854 686 57 270 341

CONSOLIDATED ACCOUNTS CONSOLIDATED ACCOUNTS 

Financial statements at 30/09/2020 (in Euros – without USA) Financial statements at 30/09/2020 (in Euros – without USA) 
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Sections 30/09/2020 30/09/2019

TURNOVER
Sales of goods
Sales of goods export 
Sold production of  goods
Sold production of goods export 
Sold production of services
Sold production of services export 
Other revenues 

 
1 540 342

 
 
 

41 933 645
 

1 058 056

 
1 738 309

 
 
 

36 975 696
 

2 763 416

TOTAL I 44 532 043 41 477 421
OPERATING REVENUE 
Inventoried products
Capitalised production 
Operating subsidies 
Reversal of amortisation and write back provisions, transfer of ex-
penses 
Other revenue

 
 
 

55 836
273 335

120 192

 
 
 

13 953
317 181

135 234

TOTAL II 449 363 466 368
OPERATING EXPENSES 
Purchase of goods (including customs)
Variations in goods stocks 
Purchase of raw material and supply stocks 
Variations in raw material and supply stocks 
Other purchases and external expenses
Taxes and equivalent 
Wages and salaries 
Social contributions 
Appropriation to amortisation and depreciation of fixed assets 
Appropriations to depreciation and provisions
Part of results on joint operations 
Other expenses 

 
1 603 988

52 217
1 304 850
-105 746

13 728 561
1 043 523

15 480 613
5 006 752

 
2 498 506

377 057
 390 778

 
1 408 324
-233 429

1 352 343
42 138

12 832 200
1 002 390

14 620 904
5 111 034

 
2 213 498

291 087
 299 332

TOTAL III 41 381 099 38 939 821
OPERATING PROFIT OR LOSS 3 600 307 3 003 968

Sections 30/09/2020 30/09/2019

FINANCIAL PRODUCTS 
Income from financial investments
Income from other securities and monies owing for fixed assets 
Other interest in similar income
Reversals of provisions, expense transfers
Positive currency rate adjustments 
Net income from sales of marketable securities 
Currency rate gains 
Other financial products

 
 
 

12 559
 

70 153

 
 
 

10 314
 

2 903

TOTAL IV 82 712 13 217
FINANCIAL EXPENSES
Depreciation on investments and other allowances
Interest and similar expenses
Negative currency rate 
Net costs on the sale of marketable securities 
Currency rate losses
Other financial costs

 
606 777
495 525
243 493

 
 
6

 
 

443 192
66 103

 
 

-1

TOTAL V 1 345 801 509 294
FINANCIAL RESULT -1 263 089 -496 077

EARNING BEFORE CORPORATE TAX 2 337 218 2 507 891
EXTRAORDINARY INCOME
Extraordinary income for management operations
Other extraordinary income for equity operations
Reversals of provisions and expense transfers

 
58 450

1 040 001 
 

 
531 320

11 027 447 

TOTAL VI 1 098 451 11 558 767
EXTRAORDINARY EXPENSES
Extraordinary expenses for management operations
Other extraordinary expenses for equity operations
Extraordinary provisions and amortisations

 
117 731

1 013 323 
 

 
86 881

7 584 916
348

TOTAL VII 1 131 054 7 672 145
EXTRAORDINARY EARNINGS (VI - VII) -32 603 3 886 622

Income tax payable
Deferred income tax payable

1 143 879
99 156

1 381 155
27 914

TOTAL VIII 1 243 035 1 409 069
Total income (I + II + IV + VI)
Total expenses (III + V + VII + VIII)
Liaison account Result

46 162 569
45 100 989

 

53 515 773
48 530 329

 

RESULTS OF INTEGRATED COMPANIES 1 061580 4 985 444

Results of integrated companies using equity method
Amortisation of fixed asset adjustments

-424 918
693 018 939 218

RESULTS OF CONSOLIDATED WHOLE -56 356 4 046 226
GROUP RESULT -19 373 4 015 987

OUT GROUP RESULT
Extraordinary income on operating transactions
Income from asset realisation 
Diluted earnings per share before amortisation of fixed asset adjust-
ments

-36 983 
-0,36490
-0,36490 

  12,68850

30 239 
75,64346
75,64346 

 93,33418

CONSOLIDATED INCOME STATEMENT COMPTE DE RÉSULTAT CONSOLIDÉ

Consolidation without USA: 
Turnover of 0.6 M€ (corresponding to 2 months of activity) 
EBITDA of 0.1 Million Euros

Consolidation without USA: 
Turnover of 0.6 M€ (corresponding to 2 months of activity) 
EBITDA of 0.1 Million Euros

Financial statements at 30/09/2020 (in Euros – without USA) Financial statements at 30/09/2020 (in Euros – without USA) 



_ ANNUAL REPORT VETERNITY 2019-2020

The Pet Funeral Company
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Head office Veternity
2 avenue Halley
Parc Scientifique de la Haute Borne
59650 Villeneuve d’Ascq (France)
contact@veternitygroup.com

www.veternitygroup.com

Tierbestattungsdienst


